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Introduction 
 
BID Huntingdon, the first Business Improvement District in Cambridgeshire, was launched in 
November 2012 creating a true ‘town team’.  The 2012-2017 Business Plan, which can be found 
at www.huntingdonfirst.co.uk, details four major project areas and this Annual Report details the 
achievements of the second year 2013-2014. 
 
BID Huntingdon is an independent, not-for-profit company which is controlled by the private 
sector.  The Board of Directors is made up of up to 20 volunteers who are elected from a cross 
section of businesses.  They run the BID and are responsible for delivery of the projects. 
 
In July 2012, Huntingdon town centre businesses with a rateable value over £5000 (at that time) 
voted to establish a Business Improvement District (BID). Of those businesses that voted, 81% 
voted yes by number and 85% voted yes by rateable value to implement the Business Plan 
2012-2017. 
 
The BID is funded by a levy of 1.5% of the rateable value of each eligible business (those with a 
rateable value over £5000) in the BID area (see map below). The total income for BID 
Huntingdon in year one was £198,000, which included £23,000 from projects, events and 
promotional space. Invoices for year two of the BID levy were issued in October 2013; monies 
were then collected by Huntingdonshire District Council and passed to BID Huntingdon from 
January 2014. Financial information can be found on page 14 of this report and in the Annual 
Report and Financial Statements for the year ending 30 September 2014. 

 
 

Map showing the BID area 
 
  

 
 
 
 
 
 

 
 
 
 
 
 
 
There are four projects in the Business Plan 2012-2017 
 
Project 1  Clean, Safe & Welcoming 
  
Project 2  Marketing, Promotions & Events 
 
Project 3  Business Support 
 
Project 4  Access, including car parking 
 
There are now a significant number of projects and events that have been completed or started 
in year two or are in the pipeline for year three. This Annual Report attempts to capture the detail 
of the work carried out in year two of BID Huntingdon from October 2013 to September 2014.   
 
More details can be found at www.huntingdonfirst.co.uk. 
 

 

 
 
 
 

http://www.huntingdonfirst.co.uk/
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Welcome  
 
Chairman   Graham Campbell 
 
Vice Chairman  Jon Kerby    
 
Welcome to the BID Huntingdon second Annual Report.   
 
As the first BID in Cambridgeshire, BID Huntingdon had much to prove and after a challenging 
first year, delivering existing projects and establishing new projects, the second year has been 
built on firm foundations. 
 
The work of BID Huntingdon focuses on the success of the town as a destination and particularly 
the businesses in the BID geographical area. The work undertaken in year two has followed the 
four projects detailed in the Business Plan and this Annual Report is an overview of the 
achievements. You can see from the timeline on the following page that significant progress has 
been made throughout the second year and many new projects have been added to those 
completed in year one, many of which were repeated in year two. 
 
The first BIDs started in 2004/5 and since then the majority have undergone a successful re-
ballot, following the completion of a five year term.  The early BIDs are now balloting again after 
a second five year term.  There are more than 180 BIDs throughout the UK and this is the 
recognised model for dynamic town management. BID Huntingdon follows ‘best practice’, across 
the UK and worldwide, through two national organisations that support towns and cities with a 
Business Improvement District.   
 
In year two the BID Huntingdon Board, of up to twenty volunteer Directors, was a balanced 
combination of existing Directors and new Directors, with a broad spectrum of business 
experience from across all sectors of the town. The BID Board believes that BID Huntingdon is 
well placed to deliver projects that give a real return on your investment. Our thanks go to all the 
Directors for their time, support and expertise. 
 
We would like to thank the BID Huntingdon team of Katy Sismore and Sue Bradshaw, who have 
seen the projects through from conception to delivery, and the three part-time Town Rangers 
who have made such a positive impact on the town, even starring in a BBC One factual daytime 
programme, Street Patrol UK. 
 
After several years as Manager of the Town Partnership and as BID Huntingdon Manager for the 
last two years, Katy Sismore is leaving us for a well-deserved break.  She has overseen the 
transfer from  Huntingdon Town Partnership to BID Huntingdon with great skill and good 
humour. She leaves us with a solid organisation in a sound financial position and with a fine 
record of achievements in all the four project areas. We wish her all the best in her future roles.  
I am pleased to announce that after a successful recruitment programme, we have now 
appointed a new Manager, Andrew Phillips.  He will start work on 17 November and we are 
confident that Andrew will continue the good work of the first two years of BID Huntingdon. 
 
We look forward to the successes and challenges of year three. 

 
Graham Campbell                             Jon Kerby 
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Timeline of activities and projects    
 

2013 
 

October        
Italia in Piazza - Italian Market 
LIVE magazine October/November 
 
November 
Christmas lights sponsorship 
Christmas Switch On event 
Christmas Saturday entertainment 
FREE Food Safety training  
 
December 
Christmas marketing for the town 
FREE after 3pm parking 
500 FREE canvas bags distributed 
Christmas competition 
Christmas late night Thursday’s trialled     
LIVE magazine December/January 
 

2014 
 

January/February 
LIVE magazine February/March 
Town Ranger resigned 
 
March 
Footfall counter installed in High Street 
Easter Egg Hunt Competition 
New Town Ranger recruited 
 
April 
Food & Drink - promotion of business offers with Hunts Post 
France at Home – French Market 
LIVE magazine April/May 
 
May 
BBC Street Patrol UK – film crew  
FREE First Aid training 
FREE Food Safety training  
 
June 
Health & Beauty - promotion of business offers with Hunts Post 
Italia in Piazza - Italian Market 
LIVE magazine June/July 
 
July/August 
Covent Garden Entertainers & Saturday entertainment 
500 FREE canvas bags distributed 
Where’s Wally Competition 
Town Ranger resigned 
LIVE magazine August/September 
 
September 
BBC Street Patrol UK featuring the Town Rangers 
All Saints Passage sign updated 
 
October 
New Town Ranger recruited 
 
 
 

Covent Garden Entertainers – Tom 

 

Health & Beauty Offers  

 

Fireworks – Christmas Switch On 2013 

 

Italian market – ‘Italia in Piazza’

 



BID Huntingdon Annual Report 2013-2014 Page 5 of 14 

 

Project 1 Clean, Safe & Welcoming 
 

Town Rangers 
 
Three part-time Town Rangers, recruited in January 2013, started work in the town during 
February 2013 and immediately made a difference in the BID area. This was one of the most 
successful projects in year one and the Rangers are now an important part of the day to day 
running of the town. 
 
Craig and Wendy have been employed as Town Rangers since 2013.  During 2014 there have 
been two resignations, in January and July respectively. Successful recruitment, using the 
expertise of Rugby BID for specialist training where the Ranger programme has been in place 
for 10 years, has allowed the Rangers’ support for the town to continue almost seamlessly.  
Thanks go to Craig and Wendy, during this period of recruitment, for their commitment to the 
role when faced with a wide variety of significant challenges on the streets of Huntingdon. 
 
A highlight in year two was the inclusion of a factual piece in the BBC One ‘Street Patrol UK’, a 
prime time morning TV programme, which was broadcast in September 2014 and focused on 
the positive difference the Rangers make for both businesses and visitors. 
 
All the Rangers have received comprehensive training, including basic First Aid. The Rangers 
cover the hours of 8.30am to 5.30pm, six days a week, and are now an established part of the 
wider town team with the Police, CCTV, HBAC, store security and the businesses. 
 
The Rangers all have two-way radios, a mobile phone with an app to log incidents, a first aid kit 
and masses of enthusiasm!  Distinctive in their red uniform, the tasks undertaken by the 
team go from the mundane to the extreme; responding to crime and anti-social behaviour  
through to tourist information, but the core of their work is always to support the businesses.  
Following the introduction of the Geopal app on the Rangers mobile phones we now have 
accurate statistics to show the work that has been completed in year two. This information can 
be analysed in many ways; by incident with photographs, by Ranger, by business, by week, 
month or year! 
 
The table below shows just some of the Town Rangers’ achievements in year two. 
What the table does not reflect is the emotion of a CPR incident, the anxiety of the victims of 
purse thefts, the endless frustration of anti-social behaviour and street drinking, blocked drains, 
uneven paving causing trips and falls for pedestrians with the resultant First Aid to be 
administered, the visual impact of waste sacks not being collected and the ability to address new 
and intriguing challenges, including rescuing a bat in the shopping area at noon on a summer’s 
day. This demonstrates the variety of the tasks undertaken by the BID Town Rangers. 
 

Examples of the Town Rangers’ Achievements 
October 2013 to September 2014   

 
Graffiti/fly poster/trolley removal 94 

Lost children/vulnerable adults     14 

Shoplifting   93 

Tourist information   202 

Rubbish & litter removal 65 

Drugs & alcohol related                         61 

Anti-social behaviour 128 

First Aid                                                  33 

Business visits 651 

Delivery of letters/flyers/magazines 220 

Checking cash points daily 202 

Asking cyclists to dismount 149 

Other 619 

Annual Total of Logged incidents 2531 

 
 
 
 

BBC One Film Crew and the Town Rangers 
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Huntingdonshire Business Against Crime (HBAC) 
 
Huntingdonshire Business Against Crime, established in 2004, aims to ‘Reduce members’ 
losses and thereby contribute to the economic viability and prosperity of the area’.   
BID Huntingdon supports businesses who have a genuine need for HBAC membership, 
with the aim of making Huntingdon a safer place.  
 
HBAC provides support by: working in partnership with the Police and CCTV; analysing crimes, 
incidents and anti-social behaviour; distributing photographs of known offenders; issuing 
Exclusion Notices for prolific offenders; managing a two-way radio scheme that links 
businesses, Police and CCTV (additional cost); communication via meetings, newsletters and 
training. More information at www.hbac.org.uk 
 

Additional Projects – attention to detail 
 
The BID Huntingdon team is constantly identifying areas of concern in the town and seeking a 
solution. Sometimes the BID team can address the matter and on other occasions it is a 
partnership project or a task for a partner agency or local authority. 
 
A good example of partnership working in a town team took place in November 2013 when the 
garden of a significant historic building was in a state of disarray.  Having exhausted all avenues, 
a request for ideas and solutions was put to the BID Directors and the Luminus Group 
responded within 48 hours by sending a volunteer team to tidy the garden ahead of the busy 
Christmas trading period. 
 
 

Project 2 Marketing, Promotions & Events 
 

Huntingdon First - the marketing name of BID Huntingdon 
Marketing Huntingdon as a destination is one of the key projects for BID Huntingdon. The brand 
‘Huntingdon First’ was introduced in 2013 as it was felt to be more ‘friendly’ throughout all 
marketing communications including the new website and Facebook.  
 
Logos have been created to support Huntingdon as a destination for a variety of messages 
including – ‘for shopping’, ‘for dining’, ‘for Christmas’. This branding has been used extensively 
in year two on a variety of marketing materials including newspaper adverts, canvas bags, LIVE 
magazine and the Christmas marketing. 
 
For year two, a plan for all marketing, advertising and promotion was drawn up and the number 
of events and promotions increased significantly. 
 

Website   www.huntingdonfirst.co.uk    Now over 4700 visitors a month 
When visitors want to know what is happening in and around Huntingdon, they are visiting 
Huntingdon First’s website to find the information. Having grown since its launch in July 2013, 
the website content includes news, events, history and ‘Find a Business’, which is an extremely 
popular function and beneficial to the businesses. The website continues to grow and is regularly 
updated with events, news stories, LIVE magazine and new businesses. 
In 2014-2015 there will be additions to the website including a link to a new Twitter account. 
 

The website performance is tracked using Google analytics.   
Here are some statistics.   
 
October 2013 to September 2014 
44502 sessions, 35188 were from new visitors and 9314 from returning visitors.          

(A session - people visiting the website and staying to look at other pages) 
  
Most popular pages – number of visits: 

Home page   13537 
What’s On   5853 
Shopping   3694 
Find a Business   2518 
Food & drink   2300 

 

http://www.hbac.org.uk/
http://www.huntingdonfirst.co.uk/
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Facebook/Huntingdon First 
With regular posts averaging four a week, the Facebook page has grown with ‘Likes’ and is used 
by savvy businesses to promote their events. Topics highlight BID Huntingdon, local 
business events, town developments and news. Please ‘Like’ our page and link it to your 
business Facebook page. If you would like help setting up a Facebook page, ask us for advice. 

 
LIVE Magazine 
This popular publication is bi-monthly and used to promote a variety of local information 
including: businesses updates and promotions, town events, town developments, social media, 
Huntingdon First website, promotion of independent businesses, competitions and local news. 
Distributed to 8000 businesses and homes, there is also a digital version on the Huntingdon First 
website. 
 

Press Coverage & Radio Interviews 
From October 2013 to September 2014, 15 press releases were issued which achieved a 97% 
uptake in local and regional press. Subjects included: the Town Rangers, developments, click & 
collect successes, installation of bunting, markets, summer events, good news on empty units 
and increasing numbers for footfall.  
 
Regular monthly articles, written by the BID Manager, appeared in the News & Crier newspaper 
until the local edition of the paper ceased in July 2014. 
 

 
Press releases 
07 10 2013    BID Huntingdon Town Rangers 
15 11 2013 Huntingdon Christmas Events & Fireworks  
20 12 2013 Wetherspoons  
28 12 2013 BID Huntingdon - a successful year review  
31 01 2014 BID Huntingdon - Developments update  
21 02 2014 Iron Bridge  
18 02 2014 Huntingdon developments – new Property pages on website  
31 03 2014 Click and Collect proves popular  
16 04 2014 Bunting celebrations  
28 05 2014 Town Rangers filmed for BBC  
17 06 2014 Italian Market  
20 06 2014 So much to do in Huntingdon  
08 07 2014 Summer events/Covent Garden in Huntingdon  
27 08 2014 BBC 1 'Street Patrol' and Rangers  
26 09 2014 Huntingdon by numbers – footfall and empty units 
 

 

 
Radio interviews with BBC Radio Cambridgeshire and HCR104fm totalled 13. 
 
BBC Radio Cambs 
25 09 2013 Inland Revenue demolition & new businesses in town Paul Stainton 
10 10 2013  Crap Towns book      Johnny Dee 
  Disabled car parking spaces     Johnny Dee 
11 10 2013 Town Rangers good work in Huntingdon   Sarah Vary 
23 11 2013 Switch On event      Jane Smith 
21 02 2014 Iron bridge painting and Old Bridge triangle   Drive time 
04 04 2014 High Street resilience      Johnny Dee 
11 06 2014 Town Rangers       Johnny Dee 
18 06 2014 Drivetime        Chris Mann 
12 09 2014 Street Patrol UK      Dotty McCloud 
 

HCR 104 fm   
October 2013, November 2013 and September 2014   Huntingdon Updates 
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Christmas 2013 
 
Christmas Lights 
There was a substantial investment in new Christmas lights, infrastructure and timer switches, in 
partnership with Huntingdon Town Council.  The investment addressed the lack of lights at either 
end of the High Street.  The displays now extend from St Mary’s Street down the High Street to 
Hodson’s Fish Bar and from Waitrose to Sainsbury’s through St Benedicts Court and Chequers 
Court.   
More enhancements and new lights are planned for Christmas 2014. 

 
Christmas Lights Switch On event 
The Christmas Committee, drawn from a variety of Huntingdon organisations, organise this 
event which is funded by BID Huntingdon and Huntingdon Town Council with in kind support and 
sponsorship.  Peppa Pig provided an added dimension to the event and was included 
throughout the advance marketing, press and PR.  
The BID Huntingdon team play a large part in the organisation for the day alongside the Town 
Council. This remains the biggest annual event for the town and took place on Sunday 24 
November from 12 noon to 5pm with a stage in the market Square, HCR 104fm broadcasting 
live music, FREE street entertainment, a jazz band and much more.  This event drew the biggest 
crowd for many years and the fireworks finale was new to the event. 

 
Christmas Marketing 
Christmas 2013 was promoted in a variety of ways. Four thousand flyers were printed which 
opened to an A3 poster, coupled with newspaper adverts and editorial focusing on Huntingdon 
and independent businesses. Radio interviews and press articles in both local newspapers 
supported the Switch On of the Christmas Lights and Saturday entertainment for three 
Saturdays in December. 
 

Christmas Saturdays 
FREE entertainment, including face painting, balloon models and magic tricks  was organised for 
three Saturdays before Christmas.  Father Christmas was in town and the jazz band played on.   
500 custom printed ‘Huntingdon First for Shopping’ canvas bags were handed to the shoppers 
and visitors to endorse the fact that these events are sponsored by BID Huntingdon. 
 

Christmas Late Night Thursdays 
Late night trading was promoted heavily in 2013.  For four Thursdays before Christmas BID 
Huntingdon promoted the businesses that are open on Thursday late night throughout the year 
and those that wished to open in the run up to Christmas. Newspaper adverts, articles in 
newspapers, Huntingdon LIVE and seasonal magazines were supported with posters and in 
town promotion. 
This project was not a success in terms of creating footfall and is not planned to be repeated in 
2014. 
 

 

 
 
 
 
 
 
 
 
Summer Entertainment, with Covent Garden Entertainers  
For the first time, BID Huntingdon booked three professional acts to entertain shoppers and 
visitors on three Saturdays in the summer. World-renowned performers from Covent Garden 
brought high class entertainment, including juggling, fire shows and escapology. Additional free 
local entertainment also included Dave the Balloon Man, Magic Mary and face painters.  
500 custom printed ‘Huntingdon First for Shopping’ canvas bags were handed to the shoppers 
and visitors to endorse the fact that these events are sponsored by BID Huntingdon. 

 

 

 
 
 
 

Christmas 2013 
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Promotions with the Hunts Post 
 

April - Food & Drink Offers   
June - Health & Beauty Offers 

Another first for BID Huntingdon were ‘special offer’ promotions organised in conjunction with the 
Hunts Post and promoted via the newspaper, the Hunts Post website, Huntingdon First website 
and Huntingdon First Facebook page. Vouchers were offered via the newspaper and on 
websites. Huntingdon businesses offered promotions to attract customers and a prize draw 
encouraged people to submit their vouchers. 
 

Discover Cambridgeshire Magazine  
Regular whole page adverts have been placed once a quarter in this publication to promote 
Huntingdon.  
 

Independent Businesses Advertisements 
Two full page adverts were placed in the Hunts Post listing all the independent businesses in the 
BID area 
 

Christmas 
A package of marketing and promotions was planned with the Hunts Post including: three full 
pages in two newspaper supplements, similar space in the ‘It’s Christmas’ glossy magazine and 
entries on the home page of the Hunts Post website. 
 

 

Bunting 
Colourful union flag bunting decorated the town throughout the summer, paid for by BID 
Huntingdon. 

 
Visiting Markets, another first 
Proving its popularity, the Italian Market,  
Italia in Piazza, visited Huntingdon for the  
5th and 6th time in October 2013 and June 2014  
and attracted large visitor numbers.  
 
The three day French Market, ‘France at Home’  
came to Huntingdon for the first time and saw  
record footfall on the Saturday. 
 

Support for the Markets 
BID Huntingdon supports all the markets in Huntingdon with marketing and promotion 
particularly in the Huntingdon LIVE magazine, Huntingdon First website and Facebook.  There 
are two traditional markets every Wednesday and Saturday and a fortnightly Friday Farmers’ 
Market, all organised by Huntingdonshire District Council. The weekly Crafts and Collectables 
Market takes place in the Commemoration Hall on a Friday.  The footfall statistics show that the 
Fridays when there is a Farmers’ Market are busy days.  On these days the BID Huntingdon 
Rangers put up signs around the town to promote the market. 
 
Focus on Independent Businesses & Competitions 
Competitions held at Christmas, Easter and in July, proved very popular. Independent 
businesses were supported locally using the national ‘Indie Campaign’ which encourages 
shoppers and visitors to use independent shops and businesses. Marketing included posters for 
shop windows, newspaper adverts and promotion in all the Huntingdon First options – LIVE 
magazine, website and Facebook. 
Independent  Month in July featured a ‘Find Wally’ challenge and a promotion to ‘Find Wally’ in 
the Hunts Post newspaper. The Christmas Shopping Challenge competition included prizes 
donated by local companies and the prizes for all the other competitions were ‘a choice of 
vouchers from an independent business’.   
Support and encouragement from Niche Comics has been very welcome for all three events.  
 
 
 
 

Bunting in Town - Summer 2014 
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Events 
Throughout the year BID Huntingdon has supported many local events with marketing, 
promotion, advice and support.  All events are promoted where possible in LIVE magazine, on 
the Huntingdon First website and Facebook. Examples include: two church projects of the ‘Living 
Nativity’ at Christmas and ‘The Beach Party’ in the summer, ‘Art for Tomorrow’ at the 
Commemoration Hall organised by a student from CRC, the Riverside Gala, Town Council 
events, Cambridgeshire County Council Cycling Festival, Potato Day and events at the library. 
 

BID Bear 
The BID Bear branded mascot costume was purchased in July 2013. This has been a great 
attraction for our younger customers and has brought smiles to many faces as BID Bear handed 
out stickers saying ‘I met BID Bear’.   
BID Bear made appearances at Christmas for the Christmas Lights Switch On, on three 
Saturdays before Christmas and for three Saturdays to support the Summer Entertainment. 

 
 

Project 3 Business Support 
 
Supporting all businesses in the BID area is the primary objective of BID Huntingdon and this 
takes a variety of forms. Many of the initiatives are free to BID businesses and the addition of 
more projects will be a focus again in year three. 
 

£1000 Off Your Business Rates Bill with Retail Rate Relief 
This opportunity has been heavily promoted by BID Huntingdon and if you have not applied it is 
also available in 2015-2016.  Check out www.huntingdonshire.gov.uk for more information or 
contact the BID office.  
**Please note some business categories are not included. 

 

Jon Kerby   Cambridge Interiors 
 
“BID Huntingdon highlighted the opportunity to apply to Huntingdonshire District Council for a 
reduction of up to £1000 reduction in my business rates bill for 2014-15. 
I read the information on the website and quickly completed the two page application form.   
It was very simple and asked for basic information about my business. 
Imagine my surprise, within two weeks I received notification that I have had my business rates 
bill for 2014-15 reduced by £1000!”  

 

 

Destination Digital 
Destination Digital is a countywide scheme to help small and medium sized businesses get 
better broadband connectivity and utilise digital technology.  This project, organised by 
Cambridgeshire County Council, has delivered support, advice, training and grants of 40% of the 
project cost.  BID Huntingdon has promoted this scheme to BID businesses and also taken 
advantage of both the FREE training on offer and the grant scheme.  The purchase of a laptop 
to help businesses with social media, a new Twitter account on the website and an upgraded 
phone system for the office have all been supported by a 40% grant. 
 

‘Springboard’ Footfall Counter  
In week 12 of 2014 a footfall counter,  
counting 24/7, was installed in the High Street.   
The statistics are communicated by email  
every week in a detailed report showing daily and  
weekly information and even the weather.   
 
There was a significant improvement in the weekly  
totals when the multi-storey car park and  
Edison Bell Way opened in May 2014.   
We now know a ‘good Saturday’ is 25,000  
and a ‘good week’ is over 110,000.  
 
 
 

Graph to show the trend of footfall 
Week 12 to Week 41 2014 
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This information will become more informative in week 12 of 2015 when there will be 
comparisons year on year. 
The upward trend of footfall can be seen on the graph (page 10) and the target of the 120,000 
for a week was achieved in November 2014. 
As a BID business, you can receive the weekly email showing the daily/weekly/annual trend for 
footfall. Please contact the BID office. 

 
Empty Units 
Each month a list of the empty retail units is updated and made available to BID businesses and 
any businesses or entrepreneurs who enquire about the opportunities to open a business.  The 
vacancy rate in 2014 has been between 8% and 9%. 
On the website there are four pages dedicated to Commercial Property, Estate & Letting Agents, 
Developments and New Retail Businesses.   
www.huntingdonfirst.co.uk/for-business/property-opportunities 
 

FREE Promotional Space 
There are three areas available for promotional space in Huntingdon: the Market Square when 
there is no market, St Benedicts Court and St Germain Walk. These areas are for promotion 
ONLY as no selling is allowed.  
If you would like to use this space to promote your business please contact the BID office. BID 
Huntingdon businesses can use this space for free and the space is also used to generate 
income from third parties, bringing colour and movement to the streets. 
Churchmanor Estates allow the use of the St Germain Walk area and the other two spaces are 
secured by an annual license from Huntingdonshire District Council. 
 

FREE Delivery of Promotional Material, within the BID area 
Throughout the year flyers and promotional material have been delivered for BID Huntingdon 
businesses by the Town Rangers at the same time as the LIVE magazine and sometimes as a 
special project.  Businesses that have used this service include: Premier Travel, Luminus, 
Clarks, Bon Marche, Parsley Pot, H Samuel and the Hunts Post. 
FREE canvas bags at Christmas, that held more than 60 different business flyers, were 
distributed to shoppers and visitors. 
 

FREE Training 
Three FREE one day First Aid training courses were organised by BID Huntingdon at Magpas. 
Businesses sent representatives for FREE Food Safety Level 2 training on four dates in the 
year. 
 

Communication 
Ten letters have been distributed by the BID Huntingdon office and additional emails have been 
sent to businesses that have supplied an email address. Subjects have included: major 
developments, events in town, offers for businesses, Ranger contact details. If you have not 
been receiving these letters and/or emails, please contact the BID office. 
 

General business support 
If we can help BID businesses we will. The range of town related subjects we can help you with 
is vast – if we do not know the answer we usually have a contact who will! 
This year support has included information on: planning guidelines/restrictions, Environmental 
Health support/advice, the impact of the developments and a stolen bike (it was found). 
 

Need a projector?  
Borrow the BID Huntingdon one for free.   
Molbys celebrated their 20 year anniversary with an event at the Commemoration Hall and used 
the projector throughout the event. 

 
Statistics for Huntingdon 
 
You can find out which statistics we count, record and bench mark for the town by going to page 
13.  This information is available to BID businesses. 
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Project 4 Access, including car parking 
 
Signage  
BID Huntingdon has sponsored signage on the hoarding in Chequers Court and the All Saints 
Passage sign has been updated. 
 
 
 
 
 
 
 
 
 
 
 
 

Parking Offers and Parking Map  
FREE after 3pm car parking was widely promoted in District Council car parks in December 
2013 and the Sainsbury’s car park from July to December 2013. Updated in May 2014, the car 
parking map is available online and in print. 
 

Town Maps and Guide to Shops & Services  
These two projects are on-going. Copies are available at www.huntingdonfirst.co.uk and there is 
also a FREE paper version. 
 

Major developments 
During the year the impact of the demolition of Chequers Court and construction of the  
multi-storey car park (MSCP) and Edison Bell Way was detrimental for traffic, parking and 
therefore businesses. Regular meetings with the developers and the District Council proved the 
value of working in partnership and sharing information. 
The number of complex developments was overwhelming at times and this led to the dedicated  
website page at www.huntingdonfirst.co.uk for all the developments. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Traffic Triangle at the Old Bridge Hotel & Painting the Iron Bridge 
Working in partnership with local authorities, BID Huntingdon is formulating an improvement 
scheme for this traffic island to enhance the entrance to the town. Plans have been drawn up 
and considered by all users including those with impaired vision. The plans are now agreed and 
funding is being sought. 
Network Rail have confirmed in writing that they will paint the rusty, grey iron rail bridge that 
spans Ermine Street, another major entrance to the town.   
Thanks go to Graham Campbell, BID Huntingdon Chairman, for driving these projects 
forward. 
 
 
 

 
 

Chequers Court hoarding signs 

 

All Saints Passage sign – updated 

                       

Chequers Court demolition 

 

Construction of the multi-storey car park 

 

http://www.huntingdonfirst.co.uk/
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Performance Indicators 
What are we counting, recording and bench marking? 
 
Each year, for the last four years, Huntingdon has taken part in the Towns Alive (TA) annual 
benchmarking project which tracks the following information for Huntingdon and then compares 
it with other towns in Huntingdonshire and similar size towns across the UK. 
 

1. Total number of units: noting comparison/convenience and key attractors 
2. Number of vacant units  (Also recorded monthly by the BID Huntingdon office) 
3. Number of markets and market stalls 
4. Prime retail property yields 
5. Zone A rents 
6. Footfall counts  (Footfall is also counted once a year by Huntingdonshire District Council) 
7. Car park usage 
8. Business confidence survey 
9. Town Centre Users survey 
10. Shoppers origin survey – using first three digits of the shoppers post code 

 
 
In addition we are collecting the following data: 

 Statistics from the Town Rangers’ activities 

 Website usage and statistics 

 Facebook usage and statistics 

 Number of HBAC members in Huntingdon 

 Distribution of leaflets and flyers for BID businesses 

 The number of TV and radio interviews, press articles, newspaper advertisements 
promoting Huntingdon 
 

 

The Future 
 
Looking forward to year three of BID Huntingdon 
The four major projects highlighted in this summary will be addressed again in year three. New 
events have been added in year two and there are yet more plans to develop and extend the 
work in progress. In the delivery of projects, the Business Plan 2012-2017 and benefits to 
businesses will always be the strategic focus. 
You can keep up to date at www.huntingdonfirst.co.uk and Facebook/Huntingdon First. 
 

Find out more about BIDs in Huntingdon and throughout the UK 
There is more information about BID Huntingdon at www.huntingdonfirst.co.uk, including this 
document, the Summary of the Annual Report, the Business Plan 2012–2017, and the detailed 
annual accounts, the Annual Report and Financial Statements 2013-2014. 
 
More than 180 BIDs have been established in the UK since 2004-2015.  Find out more about 
‘best practice’ in other towns and cities at www.britishbids.info and www.ukbids.org. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

BID Bear & Mary

 

 
 
 
 
 

Italia in Piazza

 

              
 
 
 
 

BID Rangers - Craig & Wendy 

  

 



BID Huntingdon Annual Report 2013-2014 Page 14 of 14 

 
 

Financial Summary  2013 - 2014 
 

Full details of the end of year financial accounts are available for Members of BID Huntingdon. 
 

Income 
BID Levy Contributions       £166,500 
Other income (including promotional space £12,000)     £14,100 
Total          £180,600 
 

Expenditure         £191,000 
 

 
 
 

BID Huntingdon Board of Directors for Year Two      2013 - 2014 
 

Graham Campbell    Chairman  Campbell McCrae 
Jon Kerby     Vice Chairman Cambridge Interiors 
Samantha Laycock      Workman Retail 
Howard White      Churchmanor Estates plc 
Rebecca Britton      Urban & Civic  
Andy Veale        Hunts Post 
Kelly Linay      Luminus Group Ltd 
Geoffrey Stalker     Oxfam Bookshop 
Tony Ogle      The Victoria 
Katrina Reeve      Waitrose 
Justin Robinson     Harvey Robinson 
Steve Cox        Premier Travel 
Simon Laskey       Haines Watts Accountants 
David Jeffreys      David Jeffreys Accountant 
Debbie Drew       Shopmobility 
Cllr Alan McKender-Lawrence   Huntingdon Town Council 
Cllr Tom Sanderson     Huntingdonshire District Council  
Cllr Peter Brown      Cambridgeshire County Council 
 

 
 
 

BID Employees        2013-2014 
 

Katy Sismore    BID Manager (30 hours a week) 
Sue Bradshaw   Administrator & Project Co-ordinator (35 hours a week) 
Wendy     Town Ranger (25 hours a week) 
Craig     Town Ranger (25 hours a week) 
Suzy      Town Ranger (25 hours a week) resigned January 2014 
Bob    Town Ranger (25 hours a week) resigned July 2014 
Maggie   Town Ranger (25 hours a week) recruited October 2014 
 

 
 
 

 

If you would like more information about the projects that BID Huntingdon is undertaking 
or ways in which you could get involved, please contact the BID team at: 
 
BID Huntingdon, 23a Chequers Court, Huntingdon, PE29 3LZ 
 
Tel  01480 450250    Website www.huntingdonfirst.co.uk 
Email  info@bidhuntingdon.co.uk  Facebook Facebook/Huntingdon First 
 

mailto:info@bidhuntingdon.co.uk

